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Abstract

Fostering entrepreneurial intentions among tourism
and hospitality students can translate their theoretical
understanding of entrepreneurship into real-world
business ventures, thereby generating employment and
positively impacting the economy. To ensure the current
and future success of the tourism industry, it is essential
to explore ways to cultivate an entrepreneurial mindset
in these students, who are likely to engage with the
hospitality sector in the coming years. This study aims
to examine how Entrepreneurship Education, along with
components of the Theory of Planned Behavior —namely
Personal Attitude, Subjective Norms, and Perceived
Behavioral Control—influences the entrepreneurial
intentions of tourism students. The research population
consists of undergraduate and postgraduate students
enrolled in tourism programs at various educational
institutions in Jammu and Kashmir (J&K). The findings
indicate that, in addition to the factors outlined by the
Theory of Planned Behavior, entrepreneurship education
significantly shapes the entrepreneurial intentions of
tourism students. This study highlights the critical role
of integrating entrepreneurship education in tourism
curricula to drive sustainable industry growth.
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1. Introduction

Entrepreneurship is considered a vital solution for addressing
current socio-economic challenges in various nations, particularly
severe poverty and unemployment (Garba, 2012). Its popularity
is increasing due to a surge in innovative research that focuses on
economic, social, and environmental objectives (Doherty et al., 2014).
This growing emphasis on multifaceted goals drives engagement
from individuals, institutions, and organizations in entrepreneurial
activities. The researchers have defined it in various ways, Shane
and Venkataraman (2018) define it as “The way, by whom, and to
what extent opportunities to produce future goods and services are
identified, assessed, and taken advantage of” and Nambisan (2017)
defines it as the process element which is a useful way to understand
the way innovation and creativity in business ventures evolve over
time. Furthermore, entrepreneurship is very crucial to the success and
prosperity of the economy as it significantly encourages creativity,
improves economic systems, develops innovation, and generates
jobs, all of which lead to the economic progress of a country. (Lietal.,
2008; Gurel et al., 2010; Kwaramba et al.,2012).

Entrepreneurship has covered all the arenas or production system be
it agriculture (Lone and Baba 2023), industrial sector (De Massis et al.,
2018), digital sector (Hassan et al., 2023), and service sector (Dobén &
Soriano, 2008) likewise it is not new to the tourism sector. Tourism
is among the best thriving, potent, and quickly expanding area of
the global economy (Jena & Dwivedi, 2021; Gonzalez-Padilla, 2022).
Tourism sector is booming in spite of geopolitical unrest and economic
uncertainty worldwide. The industry regained its pre-pandemic
peak with an economic boost of about $10 trillion, demonstrating
its tenacity and vital position in the world economy (WTTC, 2024).
In 2023, travel and tourism’s financial impact was the greatest since
the travel industry’s golden year of 2019, accounting for 9.1% of the
world GDP at little over $9.9 trillion which trailed its high by a bare
margin of 4% (WTTC, 2024). Similarly, in 2022, the tourism sector in
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India contributed around 5.9 percent to the total GDP of the country.
This amounted to over 15,687 billion Indian rupees, and an increase
of nearly 89.2 percent compared to the previous year (Statista, 2024).
The Indian Brand Equity Foundation (IBEF, 2021) states that 8.0%
of all jobs in the nation (39 million) were created in India’s tourist
industry in FY20. By 2029, it is predicted that India’s tourist industry
would expand by approximately Rs. 35 trillion, which would account
to an increase of 6.7%, contributing to the country’s overall economy
by 9.2% (IBEF, 2021). Thus, great scope exists for entrepreneurship
and new business formation in the sector so as to cater to the demands
of the rapidly growing tourism industry.

Jammu and Kashmir is one of India’s mountainous regions, with
tourism being a key sector of its economy (Malik & Bhat, 2015). The
region is an exceptional destination for both family vacations and
adventure seekers, offering diverse environmental, cultural, culinary,
and lifestyle experiences in each zone (Romshoo et al., 2020). Despite
the vast opportunities and significant potential for entrepreneurship
in all the sectors in general and the tourism sector in particular, there
are relatively few tourism-related ventures in this area (Sharma et al.,
2017). While tourism is taught at colleges and universities, students
often show reluctance towards pursuing tourism entrepreneurship
as a career (Sharma & Jain, 2016). Therefore, it is crucial to analyze
the factors which could enhance the entrepreneurial intentions
of these students to help them translate their entrepreneurial
knowledge into practical ventures, thereby creating employment and
positively impacting the economy (Altinay et al., 2012). In this regard,
entrepreneurial intent is considered as one of the most accurate
predictors of business activity (Carsrud & Brannback, 2011; Tsai et
al., 2016). Therefore, it is essential to strengthen the entrepreneurial
mindset of tourism students so as to ensure the current and future
development of the tourism and leisure industry, as these students
are likely to join the industry soon (Tsai et al., 2016). This research
thus aims to investigate the impact of the Theory of Planned Behavior
components and Entrepreneurship Education on the entrepreneurial
intentions of tourism students in Jammu and Kashmir.

Various research studies have been conducted based on the
profound theory of planned behavior involving university students



Atna-Journal of Tourism Studies ISSN (0975-3281

as respondents viz., Wafa, 2012; Tkachev & Kolvereid 1999; Linan &
Chen 2009; Moriano et al., 2012; Siu & Lo 2013; Autio et al., 2001;
Kautonen et al., 2013; Mei et al., 2016. But, only a few of them have
worked on the effect of entrepreneurship education on the outcome
variable (intention) around the globe in general and the study area
in particular. Thus, filling this gap, the study’s primary goal is to put
forward an extended form of the theory of planned behavior in which
we add Entrepreneurship Education as an additional factor which
may contribute towards building the intention of tourism students
and empirically testing the relationship. This would also serve as a
value addition to the body of knowledge, as it adds a new dimension
to the already existing factors.

The remaining portions of the article are arranged as follows: The
second section addresses the conceptual foundation, pertinent
research on Entrepreneurial Intention, discusses the link among the
TPB factors, EEand Eland moves on to developing the hypotheses. The
third part provides a description of the research procedures utilised
for evaluating the factors and hypothesis confirmation, whereas the
4™ part contains the statistical findings. The 5" section is about the
discussion on the findings and the relatability of the findings with the
prior research works which is followed by sixth, seventh and eighth
sections which present the conclusion, research implications and the
limitations part respectively.

2. Theoretical Background

The study uses TPB to gauge the tourism students” entrepreneurial
intentions. Apart from the factors of TPB the study has incorporated
an additional factor (Entrepreneurship Education). Entrepreneurship
education explicitly refers to the use of lectures and the curriculum,
among other things, to provide people with required information,
skills, and even motivation to take up entrepreneurship (Meyer
and Allen, 1991). According to (Maheshwari & Kha, 2022)
entrepreneurship education is thought to have a significant role
on entrepreneurial intentions and practices. Donckels (1991) and
Cho (1998) are of the view that entrepreneurship education plays
a critical role in enhancing entrepreneurial intentions by providing
the essential information and entrepreneurship skills that nurture
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one’s enthusiasm for new venture creation. To be more precise,
individuals who take up entrepreneurship education demonstrate
more determined entrepreneurial goals (Wu and Wu, 2008). Thus,
entrepreneurship education can be a key contributing variable in
predicting the entrepreneurial intention of the tourism students.

2.1 Theory of Planned Behavior

The Theory of Planned Behavior (TPB) was developed by Icek
Ajzen as an attempt to predict human behavior (Ajzen, 1991). The
TPB posits that attitude towards the behavior, subjective norm, and
perceived behavioral control influence behavioral intention. Intention
is the outcome construct in this model. It is considered to be the most
reliable predictor of human behavior (Krueger, 2000). The attitude
towards the conduct, or how an individual perceives the activity is
the degree to which someone has a positive or negative notion about
establishing a firm (Mei et al., 2016). Subjective norm relates to how
the “reference people”- acquaintances, family, customary norms and
the general public-perceive the choice to become an entrepreneur
and whether they support it or not (Linan and Chen 2006). Perceived
behavioral control pertains to expectations about the anticipated
complexity or ease in executing the desired action, behavior, or
ideas about potential elements that might support or obstruct the
entrepreneurial aim (Noor & Malek, 2021).

TPB serves as the theoretical base for the current study to comprehend
the entrepreneurial intention of tourism students as it has been
widely used in intention-based studies (Rashid & Lone, 2023; Al-
Jubari, 2019). In addition to these factors of TPB, we have added
Entrepreneurship Education as an additional factor in our study, as
literature (Maheshwari & Kha, 2022; Wu and Wu, 2008) suggests that
EE also plays a key role in shaping the entrepreneurial intent.

2.2 Entrepreneurial Intention

Intention indicates the level of effort people intend to put forth, or
how hard they’re likely to pursue an idea, in order to participate
in a particular behavior. (Ajzen, 1991, p. 181). As per (Kautonen et
al., 2013) intention indicates one’s preparedness to participate in a
particular behavior before actually engaging in it. Perugini & Bagozzi
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(2001) argued that the urge to engage in a certain behavior and the
motivation to accomplish a particular goal serve as the main reasons
for wanting to carry out the activity. Thus, entrepreneurial intention
describes a mental state that drives a person’s focus, expertise,
and behavior towards venture creation (Virick et al., 2015). Since it
emerges before any effort at venture creation, intentions are necessary
to fully comprehend the entrepreneurial process (Alpkan et al., 2010).
Although many people have entrepreneurial intentions, only a tiny
fraction actually act entrepreneurially, leave alone choosing to pursue
it as a profession (Goethner et al., 2012; Kautonen et al., 2013)

2.3 Personal Attitude and Entrepreneurial Intention

Attitude can be described as the appraisal of people’s activities and
their impact on them, which decides whether they appreciate or detest
a specific activity. (Ajzen & Fishbein, 1980). Personal opinions about
a particular behaviour decide whether people intend to participate
in that behaviour or not (Yang, 2013). Attitudes precede intentions,
which in turn precede the actual behaviour, therefore, having a more
positive outlook on doing something makes the goal seem more
realistic to accomplish (Ajzen 1991). From the studies of Douglas &
Shepherd (2002); Claar et al.,2012; Johns & Mattsson (2005) it is clear
that attitude and desire to start a business are strongly correlated.
The entrepreneurial inclination of students is positively influenced
by their individual attitudes and capacities to effectively begin and
operate a firm (Bagheri & Lope, 2013). Students” intentions to establish
a business are impacted by their attitude toward entrepreneurship,
innovation, income, and their perceptions of institutional support for
entrepreneurship. Schwarz et al. (2009). A positive attitude toward
autonomy, wealth, and control have proven to be connected to
entrepreneurial intentions. (Douglas & Fitzsimmons, 2013).

Entrepreneurship is more appealing to people searching for self-
reliance, contentment, riches, and other desirable outcomes (Keeble
et al., 1992); (Orhan & Scott, 2001). This happens since such people
may believe that, in comparison to other options, entrepreneurship
provides a superior way of obtaining their desired results (Segal &
Schoenfeld, 2005); (Shapero & Sokol, 1982). However, It was also
discovered that in a collectivist culture, attitude could not predict
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entrepreneurial intent, possibly owing to cultural differences. (Siu
and Lo 2013).

H1: Personal Attitude has a significant positive impact in shaping the
entrepreneurial intent of tourism students.

2.4 Subjective Norm and Entrepreneurial Intention

A person’s ambition to launch his/her personal enterprise is
positively influenced by optimistic expectations from others who are
significant to them (Ahmad et al., 2013). People often emulate and
replicate actions that are deemed proper and acceptable by their circle
of acquaintances (Shteynberg et al., 2009; Stephan & Uhlaner, 2010).
Influences from institutions and significant persons increase people’s
chances of launching a new enterprise (Meoli et al., 2020). Thus, all
extrinsic forces that determine the probability that someone will
execute out a specific intended behaviour are known as subjective
norms (Ajzen, 1991).

In the context of the link between subjective norms and entrepreneurial
inclination, previous researchers have produced contentious findings.
For instance (Tong, David, and Liang, 2011; Bhuyan & Pathak, 2019;
Ariff, Bidin, Sharif, and Ahmad, 2010) in their studies have discovered
that reference groups play a crucial part in influencing entrepreneurial
intent. Saraih et al. ’s (2020) in their study found that Entrepreneurial
inclination is favorably influenced by subjective norms. The intention
of learners to become entrepreneurs was discovered to be strongly
impacted by their idols (Shiri et al., 2012; Moriano et al., 2011;
Kennedy et al., 2003; Siu & Lo, 2013, and Zhang et al., 2015) are a few
of the prominent studies that have discovered a favorable correlation
between SN and EI. Apart from the positive correlation between EI
and SN, a few studies are the other way round e.g., (Roy et al., 2017)
discovered a weak favorable correlation between SN and EI. Sommer
& Haug (2011) and (Pago et al., 2011) discovered that subjective norms
are inadequate or negligible determinants of entrepreneurial intent.

Thus, additional research on the influence of SN on EI is required in
light of these contradictory results.

H2: Subjective norms have a significant positive impact in shaping the
entrepreneurial intent of tourism students.
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2.5 Perceived Behavioural Control and Entrepreneurial Intention

Perceived behavioral control is the expectation about the anticipated
complexity or ease of executing out the desired action, behaviour,
or ideas about potential elements that might support or obstruct the
entrepreneurial aim (Noor & Malek, 2021) or it pertains to the notion
of convenience or complexity in launching a new business.itis decided
by the preconceptions of the things that might facilitate or obstruct
the accomplishment of a specific activity (Ajzen & Cote, 2008), which
may be the presence of opportunities and resources, knowledge,
capabilities and talents, feelings and compulsive behaviors, reliance
on someone else, previous knowledge of the conduct, supplementary
information about the conduct, monitoring the accomplishments of
colleagues and acquaintances (Ajzen, 2005, 2011, 2012). According to
(Ramos etal., 2010) Identifying sound business opportunities is linked
to people’s perceptions that they have the requisite information and
expertise to launch their business, as well as recognizing existing
entrepreneurs. (Bagheri & Pihie, 2014) & (Ariff et al., 2010) found
out that Students with strong perceived behavioral control are
expected to have strong entrepreneurial inclinations. Entrepreneurial
passion is higher in those who are confident in their abilities and see
entrepreneurship as a prospect rather than a danger (Ezeh et al., 2019).
Likewise, Ambad & Damit (2016) found out that perceived behavioral
control has a significant impact on entrepreneurial intention among
undergraduate students. Thus, from the above studies it has been
established that PBC influences EI. On the basis of this premise, we
hypothesize

H3: Perceived Behavioural Control has a strong positive influence on the
entrepreneurial intention of tourism students.

2.6 Entrepreneurial Education and Entrepreneurial Intention

Entrepreneurial education is intended to impart and instill the
competencies, abilities, and attitudes required to recognise business
opportunities, organise, and launch new ventures (Brown, 2000). EE
not only enhances the ideas, abilities, and expertise required to explore
an opportunity, it also provides individuals with intellectual abilities
and awareness about venture creation, which in-turn enhances the
entrepreneurial acumen. (McMullen & Shepherd, 2006). EE may shape
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a student’s perspectives and intents, and lead to the formation of new
ventures (Lifidn, 2008). (Martin et al., 2013) discovered a statistically
significant link between EE and human capital outcomes including
competence and understanding required for venture creation and
a favourable view of entrepreneurial intentions. Several studies,
including (Henderson &Robertson, 2000), (Galloway & Brown, 2002),
(Potter, 2008), (Zhang et al., 2014), and (Fayolle et al., 2006) have
empirically proven entrepreneurial education to be a major predictor
of entrepreneurial intent. Entrepreneurship education increases
graduates’ readiness to broaden their interpersonal connections and
boosts their confidence in establishing their firm (Kraaijenbrink et al.,
2010).

Thus, from the above studies, it can be inferred that Entrepreneurship
education is pivotal in shaping the entrepreneurial intent.

H4: Entrepreneurship Education has a significant positive impact on the
Entrepreneurial intention of Tourism students.
&

Personal Attitude

(PA) H1

Subjective Norms

(SN)

Entrepreneurial

Hz\.

Intention (EI)
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Behavioural
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Figure 1: Proposed Model
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3. Methodology

3.1 Design, Population, Sample, and Data Collection

The study employed a quantitative research technique to get a
thorough knowledge of how TPB and EE contribute towards shaping
the entrepreneurial intentions of tourism students of J&K. Population
of this study were the students of J&K who are currently enrolled in
tourism courses at graduate and postgraduate level in the various
institutions imparting tourism education. The list of the students was
obtained from the respective institutions and the respondents were
then chosen by adopting systematic random sampling technique
which is extensively used in student-based research as information
about the population frame is relatively easy to get. The data was
collected from August to December 2022. The students from all
the institutions imparting tourism education were approached.558
responses were received. After a thorough scrutiny of all the responses
14 were deemed to be inconclusive hence were excluded from the
analysis.

3.2 Respondent Profile

There is almost an even distribution of male (56.8%) and female
(43.2%) students undergoing tourism studies. The majority of the
students undergoing tourism studies were from urban areas (55.6%).
With regard to family background, the majority of the students (44.7 %)
were from families engaged in private or government jobs followed
by business background (32.5%). Most of the respondents (64.9%)
were postgraduate students. Majority of the students (51.4%) who
joined the tourism course were from Arts/Humanities background.
Table 1 presents the respondents” demographic profile.

Table 1: Respondent Profile (n = 544)

Frequency Percentage (%)
Gender
Male 309 56.8%
Female 235 43.2%
Residence
Urban 303 55.6%
Rural 241 44.4%

10
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Frequency Percentage (%)
Family Background
Business 177 32.5%
Job 243 44.7%
Other 124 22.8%
Educational Level
Undergraduate 22 4%
Graduate 132 24.3%
Post Graduate 353 64.9%
PhD or Higher 37 6.8%
Educational background
before joining the course

88 16.1%
Science 280 51.4%
Arts/Humanities 96 17.6%
Commerce 81 14.9%
other

Source: Data Compilation by the scholar for the present study

3.3 Measures

A questionnaire (self-administered) was used for data collection.
It comprised two parts. The first part was used to collect the
demographic data, such as Gender, Residence, Family Background,
etc. of the participants. The next part was used to explore the elements
that affect the EI of the respondents. To measure Entrepreneurial
Attitude, Intention, and Perceived Behavioural Control, we adapted
the respective items from the scale developed by (Linan & Chen,
2009), Subjective norm was measured by adapting 5 items from (Mei
et al., 2016) while as Entrepreneurship Education was measured by
adapting 6 items from (Ahmad, S. Z., 2015). A Likert scale (5-point),
with 1 indicating “strongly disagree” and 5 indicating “strongly
agree,” was employed to gauge the participants’ responses. The
questionnaire underwent pilot testing and the feedback thus received
was incorporated into the final questionnaire before dissemination.

11



Atna-Journal of Tourism Studies ISSN (0975-3281

Table 2: Constructs, Items and their Source

Construct Items Source

(PA1)-Being an entrepreneur
implies more advantages than

Personal disadvantages to me Linan
Attitude (PA2)-A career as entrepreneur is  |and Chen
attractive for me (2009)

(PA3)-If I had the opportunity and
resources, I'd like to start a firm
(PA4)-Being an entrepreneur would
entail great satisfactions for me
(PA5)-Among various options, I
would rather be an entrepreneur

(SN1)-My best friends are
encouraging me to start a business |(Mei et al,,
(SN2)-My parents are encouraging |2016)

me to start a business

Subjective Norms | (SN3)-My closest teachers are
encouraging me to start a business
(SN4)-My closest schoolmates think
that entrepreneurship is a good
career Choice

(SN5)-Public opinion has
contributed to my desire to start a
business

(PBC1)-To start a firm and keep it
working would be easy for me

Perceived (PBC2)-I am prepared to start a Lifan
Behavioural viable firm and Chen
Control (PBC3)-I can control the creation (2009)

process of a new firm

(PBC4)-I know the necessary
practical details to start a firm
(PBC5)-I know how to develop an
entrepreneurial project

(PBC6)-If I tried to start a firm, I
would have a high probability of
succeeding

12
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Construct

Ttems

Source

Entrepreneurship
Education

(EE1)-The tourism course

has exposed me to important
basic knowledge on tourism
entrepreneurship.

(EE2)-The tourism course has
exposed me to learning about how
to start a new business.

(EE3)-The course has created
awareness of being a tourism
entrepreneur.

(EE4)-The tourism course was
sufficient to provide me with
necessary entrepreneurial
knowledge and skills.

(EE5)-I am interested in being a
tourism entrepreneur after taking
the tourism course.

(EE6)-The course has successfully
changed my mind set on depending
on jobs offered by the government
and private sector.

(Ahmad,
2015)

Entrepreneurial
Intention

(EIT)-I am ready to do anything to
be an entrepreneur

(EI2)-My professional goal is to
become an entrepreneur

(EI3)-I will make every effort to
start and run my own firm

(EI4)-I am determined to create a
firm in the future

(EI5)-I have very seriously thought
of starting a firm

(EI6)-I have the firm intention to
start a firm some day

Linan
and Chen
(2009)

3.4 Statistical Tool Used

For testing the research hypotheses, structural equation modeling
(SEM) was used. SEM contains two distinct kinds of models,
measurement model and the structural model (Hair et al., 2019).

13
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The structural model focuses on the hypothesized relationships
between the factors, whereas the measurement model focuses on the
theoretically proposed link between a collection of measuring items
and their corresponding elements. In Structural Equation Modeling
(SEM), measurement models examine the reliability, validity, and
relationship between the factors (Hair et al., 2019).

4. Results
4.1 Measurement Model

The measurement model for this research included five constructs:
entrepreneurial intention, personal attitude, entrepreneurship
education, subjective norms and perceived behavioural control. The
model indices” values demonstrate a good fit as GFI = .808 (>0.80),
NFI = .823 (>0.80), CFI = .834 (<0.80). RMSEA = .048 (<0.08).

EE1

EE2 2

PBC1
PBC2

PBC3 o ® @
PBC4 55
PBC5 -
PBC6 \
24

98

8 < a9
a8
76
SN2 g
92 g

o

>

k)
B

RO ARCRE® BCRRRE OROBO G®BOEG
e el EREEEE AR Al

3
o

Figure 2 - Measurement model
Source. The authors.

Note: PA: Personal Attitude, EE: Entrepreneurship Education, SN: Subjective
Norms, PBC: Perceived Behavioural Control, EI: Entrepreneurial Intention
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The tests for convergent validity, discriminant validity and composite
reliability constitute the evaluation of the measurement model in
Structural Equation Modeling (SEM) (Ghozali and Latan, 2015; Hair
etal., 2019).

The factor loading and average variance extracted (AVE) analyses
make up the convergent validity test. The outcomes of the factor
loadings are shown in Table 3. According to Hair et al. (2019), while
taking the model’s dependability into account each item’s admissible
loading must be greater than 0.7. Table 3 displays that all of the five
constructs” items display loadings which are above the threshold
level of 0.7 indicating acceptable validity.

With the help of the AVE and CR, the model’s validity and reliability

were evaluated (Chin, 2009). The CR coefficient is used to evaluate
the construct reliability (Hair et al., 2019). The measurement value
of internal consistency or the composite reliability parameter must
be greater than 0.7 (Hair et al., 2019). Each variable in Table 3 has
a combined reliability value greater than 0.7, indicating that the
indicators are accurate at measuring the variables. AVE should be
higher than 0.5 in order for convergent validity to be considered
valid. In this study, the AVE is greater than 0.5., as shown in Table 3,
and is regarded as acceptable.

Table 3: Confirmatory Factor Analysis

Construct Item | Factor Loading | CR | AVE
Personal Attitude (PA) PA1 .825 0.975 | 0.888
PA2 812
PA3 813
PA4 .856
PA5 .857
Subjective Norms (SN) SN1 .863 0.949 | 0.791
SN2 873
SN3 .895
SN4 917
SN5 916
Perceived Behavioural Control
(PBC) PBC1 .783 0.964 | 0.820
PBC2 .931
PBC3 .920

15
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PBC4 915
PBC5 848
PBC6 930
Entrepreneurship Education EE1 820 0.961 | 0.804
(EE) . . .
EE2 893
EE3 916
EE4 .893
EE5 911
EE6 .903
Entrepreneurial Intention (EI) Ell .889 0.943 | 0.739
EI2 .885
EI3 818
El4 .740
EI5 887
El6 882

Source: Data Compilation by the scholar for the present study

Note: PA: Personal Attitude, EE: Entrepreneurship Education, SN: Subjective
Norms, PBC: Perceived Behavioural Control, EI: Entrepreneurial Intention

Discriminant validity can be evaluated by comparing each variable’s
square root of AVE with other variables in the model. The square root
of AVE must be greater than its co-relation coefficient. The strongest
correlations among each variable and other variables in the model
are not intended to be higher than the square root of the AVE for
that variable (Chin, 2010; Hair et al., 2019). Findings shown in Table
4 show that the  (square root) of each variables’ AVE are greater
than their strong associations with the rest of the variables in the
measuring model.

Table 4: Discriminant Validity

EI PA SN PBC EE
EI 0.860
PA 0.466 0.942
SN 0.321 0.330 0.889
PBC 0.320 0.466 0.299 0.906
EE 0.375 0.481 0.239 0.231 0.897

Source: Data Compilation by the scholar for the present study

Note: PA: Personal Attitude, EE: Entrepreneurship Education, SN: Subjective
Norms, PBC: Perceived Behavioural Control, EI: Entrepreneurial Intention

16
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4.2 Structural Model

For testing the hypotheses, structural model analysis was utilized to
show the relationships between the study variables. After running
SEM, the path analysis depicts that model fit indices have moderate
values: GFI = .804(>0.80), NFI = .816(>0.80), CFI = .822(>0.80),
RMSEA = .057(<0.08). These results demonstrate that the model fit
is sufficient, and as a result, it is accepted as a valuable model. (Hair
et al., 2010) states that the entire model is suitable for further analysis
and that testing of the hypotheses can proceed if any three or four of
the goodness of fit indices fall within the criteria.
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Figure 3 - Structural model
Source. The authors.

Note: PA: Personal Attitude, EE: Entrepreneurship Education, SN: Subjective
Norms, PBC: Perceived Behavioural Control, EI: Entrepreneurial Intention

17



Atna-Journal of Tourism Studies ISSN (0975-3281

4.3 Hypothesis Testing
Table 5: Results of Path Relationships
Hypo- | Variable Un- S.E. |Standar- |C.R. |P [Result
thesis |Relationship |Standardized dized

(B) (B)
H1 PA ->EI .305 .046 |.315 6.689 | *** | Supported
H2 SN ->EI 215 .058 |.172 3.705 | *** | Supported
H3 PBC ->EI 193 047 |.191 4.136 | *** | Supported
H4 EE ->EI 182 .055 |.154 3.329 | *** | Supported

Source: Data Compilation by the scholar for the present study
Note 1: ** means p = 0.001
Note 2: PA: Personal Attitude, EE: Entrepreneurship Education, SN: Subjective
Norms, PBC: Perceived Behavioural Control, EI: Entrepreneurial Intention

The independent variables’ personal attitude, subjective norms,
perceived behavioural control, and entrepreneurship education all
have favorable effects on the dependent variable entrepreneurial
intention, as shown by the path coefficient in Table 5; thus, the
hypothesis for each independent variable is accepted. With a
value of 0.315 and a significant p-value of .000, there is a substantial
correlation between entrepreneurial intention and personal attitude.,
supporting the hypothesis (H1). Similarly, H2 is also supported
which demonstrates a favourable link between subjective norms
and entrepreneurial intention ($=.172 and p-value of .000). H3 is
also supported which displays that perceived behavioural control
has a positive relationship with entrepreneurial intention (p=.191
and p-value of .000). Similarly, H4 is also supported which displays
that entrepreneurship education has a positive relationship with
entrepreneurial intention (=.154 and p-value of .000).
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Theoretical Research Model

Personal Attitude
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Behavioural
Control (PBC)

Entrepreneurship
Education (EE)

Figure 4: Theoretical research model

5. Discussion

The purpose of this study is to determine the effect of Theory of Planned
Behaviour and Entrepreneurship Education on the Entrepreneurial
Intentions of tourism students of J&K. The study found out that PA,
SN, PBC and EE have a significant influence on the tourism students’
EL

The study findings accept H1, suggesting that students possessing
a positive attitude towards entrepreneurship had clear intentions
of new venture creation after they have finished their degree. The
findings of our study are in consonance with, (Fragoso et al., 2019)
who demonstrated a favourable and substantial correlation between
students’intentionstowardsventurecreationand theirentrepreneurial
mentality or attitude, (Gorgievski et al., 2018) who found out that a
positive assessment of the venture creation process is influenced by a
person’s openness to change and desire to improve oneself, and from
the studies of (Van Gel-deren et al., 2008; Mueller, 2011; Solesvik,
2013) who discovered that the desire to launch a venture is improved
by possessing an optimistic perspective on entrepreneurship.

The results of our study accept H2, finding out that the support from
Friends, Family, Teachers, mentors etc. play a pivotal role in shaping
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the entrepreneurial intent of tourism students. These findings are in
agreement of the previous studies like (Zapkau et al., 2015; Yurtkoru
et al,, 2014) who assert that acquaintances and mentors have a
significant impact in influencing one’s decision to launch a business,
Siu and Lo (2013); Zhang et al. (2015); Moriano et al. (2011) who
discovered favorable linkages between entrepreneurial intent and
subjective norms and the study of (Roy et al., 2017) who discovered
subjective norm to be positively corelated with entrepreneurial intent
even though the relation was on the weaker side. The results of our
study contradict the findings of (Pago et al., 2011; Sommer & Haug,
2011) who discovered that subjective norms are a poor or negligible
predictor of entrepreneurial intent.

The outcomes of our investigation accept H3, finding out that
Perceived Behavioural control has a strong positive influence on
the entrepreneurial intentions of tourism students. The findings
of our study are in accordance with the previous studies of (Yang,
2013; Pago et al., 2011; Yurtkoru et al., 2014; Ambad & Damit, 2016;)
who revealed that PBC is a strong predictor of EI, (Ariff et al., 2010)
who discovered that PBC has a significant impact on the intention
to launch a company and with the studies of Ajzen (2002), Krueger
and Dickson (1994), Claar et al. (2012), Bateman and Crant (1993) who
are of the view that a person’s intent to engage in a specific conduct
should be reinforced by a increased level of PBC, which will lead to
an increase in efforts and persistence.

The results from our study accept H4, indicating a strong positive
influence of Entrepreneurship Education on the Entrepreneurial
Intention of the tourism students which indicates that the help,
education, and atmosphere offered by a university may significantly
increase one’s capability and drive to launch a business endeavor
(Tomy and Pardede, 2020). The findings of our research are in
consonance with the prior researches of (Ahmed et al., 2020; Badri &
Hachicha, 2019; Cuietal., 2021), who discovered that entrepreneurship
education assists students in developing a business mindset, inspires
them to launch their own enterprises, and drives them to consider
entrepreneurship as a viable career choice.
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6. Conclusion

The study is being conducted to determine how entrepreneurial
intentions of J&K tourism students are influenced by personal
attitude, entrepreneurship education, subjective norms and perceived
behavioural control. Tourism students are the ones who are most
likely to be associated with the tourism industry in the near future
and take up entrepreneurship initiatives in the tourism industry.
Thus, it is important that they possess the required attitude, positive
behaviour, support from the people who matter in their lives and the
requisite education which would help in shaping their entrepreneurial
intention.

The study revealed that PA, SN, PBC positively influence the
entrepreneurial intentions of tourism students. The study further
highlighted that, apart from the components of theory of planned
behaviour, EE is a key factor which helps the tourism students to
shape their intentions towards taking up entrepreneurship.

J&K is considered as one of the most scenic places in the world,
tourists from all around the globe throng this place round the year
thus, avenues for entrepreneurship in the tourism sector are vast.
But it has been seen that the tourism students are hesitant to venture
into the industry as entrepreneurs. Thus, by strengthening the TPB
factors (Personal Attitude, Subjective Norms, Perceived Behavioural
Control) accompanied with the right kind of education would help
the tourism students to boost their entrepreneurial intentions which
in turn will lead to successful venture creation.

7. Implications and Research Recommendations

The study highlighted the importance of PA, SN, PBC and EE on
the EI of tourism students. The research has implications for the
educational institutions who are imparting tourism education. It is
pertinent to mention that there are almost a dozen institutes in J&K
who offer tourism courses but, it has been seen that the tourism pass-
outs are not open to the idea of taking up tourism entrepreneurship.
The institutes need to rethink the course structure and pedagogy and
shape it in a way that would focus on building the mental orientation
of tourism students towards entrepreneurship. This vision can also
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be fulfilled if the entrepreneurship module is incorporated into the
already existing modules so that the tourism students gradually get
inclined towards entrepreneurship during their tourism course. The
institutes can also tie up with JKEDI for conducting workshops and
conferences in their institutes and highlight the various avenues
which can be explored by the students and thus their interest in
entrepreneurship can be enhanced.

8. Limitations

* The study employed quantitative techniques for data collection,
future researchers can employ mixed method techniques to lessen
the social desirability bias which usually comes with adoption of
quantitative data collection technique.

* The study extended the TPB by adding entrepreneurship
education to it. Future researchers may add other factors such
as compatibility, collaboration which may affect the intention
towards venture creation.

* Our study employed a limited sample of tourism students over a
limited geographical area. Future researchers can add to the study
field by increasing the size of the population and considering a
bigger geographic region.

* The research in this area is very scant and is in its infancy stage
in India in general and the study area in particular. Thus future
researchers can tap this gap and add to the research in this area.
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