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Abstract

The world has seen a radical change through the digital 

sectors and the Economy to run on the device, making 
all regular day-to-day activities easy, convenient, and 

digital technologies by consumers, enterprises, and 

It can play an essential role in spurring economic growth 

that the impact of digitalization by country and sectors is 

positive connotations and have created a digital divide 
 

et al., 2011).
model to analyze the Behaviours and attitudes of the 
customers towards technology acceptance in tourism in 

regular travellers visiting tourist destinations across 

variables using a multiple regression model to analyze 
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the TAM constructs to examine individual perceptions 

 Tourism Marketing, TAM, Behavioural Intention, 
  

1. 

The evolution of Internet development of information and technology 
has shown a phenomenological change in people’s communication 

corporations and enterprises have started augmenting online 

service sectors that have seen incredible leaps due to technological 

the Tourism sector remarkably and strengthening it domestically 

revealed that the contribution of the travel and tourism sector to the 

The exclusive contribution of the tourism sector in India is around 

further enhancing Infrastructure and other infrastructure soft facilities 

a substantial digital divide in accessing internet facilities in India 

dimensions for restraining opt-in technologies across the sectors in 

involvement is essential for successfully implementing and leveraging 
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from enterprises in the tourism sector also require an understanding of 
customers, and the Individual needs to evaluate the perceptions and 
behavioural intentions towards new technologies and innovations in 

2. 

Given the above discussion, it is observed that more than the 
development of Infrastructure and initiations by the enterprises 
and Government alone is needed to yield the fruits of Technological 

evidence of a digital divide among individuals in adopting the 

Hence, the present study focuses on testing the attitudes and behavioural 
intentions through TAM constructs among the customers’ perceptions 

3. 

Based on the study objectives, the present literature investigates TAM 

of impact and spotlights to test tourists’ behaviour towards digital 
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In this context, TAM was deemed the most extensively utilized 

has an indirect effect, and the construct of Perceived Risk has shown no 

The present study needs to include more in examining the expected 
behaviour of individuals in tourism and focuses on banking as 

consumers and found that the Use of mobile phones has increased 

acceptance of information and communication Technology with the 
help of Perceived Usefulness and Perceived Ease of Use as a core 
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that a particular technology is free of effort to utilize and how other 

Further reviewing TAM in the tourism sector, many studies were 

connected to digital development in rural areas, which discovered that 
improving communication technologies in most rural communities is 

Expanding on the views of various research on the TAM model, 

the digital divide in China and the European Union in order to 

supply side’s access to ICT for delivering digital infrastructure and 
services, while the second is concerned with the use of the Internet, 
as well as customers’ motivations and capacities to use digital or ICT-

emphasis is on the skills and knowledge needed to implement social 

This evidence from the literature showcases the varied dimensions 

The central part of the literature focuses on establishing evidence 

perspectives as digital technologies in Tourism majorly focus on 
ticketing, lodging and booking various tourist products through 
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4. 

Attitude towards the new technologies based on the perceived 

towards the technology is predicted and based on which actual system 

across the sectors disposed that when individuals perceive that using 

Davis Model, the following conceptual model is developed to Study 

digital technologies or digital apps in Tourism-related services in 

Proposed Conceptual framework based on Davis TAM 1989 and hypothesis 
formulation
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4.1. 

The following are the hypotheses statements framed based on the 

1  The perceived Usefulness of technologies in tourism positively 

2   Perceived Risks of technologies in tourism have a positive effect 

3   Perceived Ease of Use technologies in tourism positively affect 

4

5   Customers’ Attitudes towards Technology usage positively 

4.2. 

The internal consistency test for the individual constructs and the total 
items of the questionnaire under the study are tested by measuring 

Table 1
The internal consistency reliability test for constructs under the study

Variable
Perceived Usefulness 5
Perceived Ease of Use 5
Perceived Risk 3

3
Behavioural Intention 3
Attitude 3
Total Items

From Table 1 above, the reliability statistics of the data and the 
standard threshold, the acceptable value of Cronbach’s Alpha is more 
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5. 

The study mainly focused on testing Tourists’ behavioural Intentions 
and Attitudes towards the Technology and Usage of online platforms 

scale is used to obtain the responses, varying from Strongly Agree to 

focuses on the demographic factors, and the second part is designed 
to obtain perceptions and opinions of the respondents towards 

SPSS software, and missing value analysis is done by replacing the 

independent variable on the dependent variable based on the TAM 
construct, which widely focuses on testing behavioural intentions 

6. 

Table 2

 

Gender
Male
Female
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SSC
Intermediate 16
Degree

Post-Graduation

Age
11

61+
Agriculture 9
Private 
Employee

Self Employed 19

Unemployed
Retired 9
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Table 3
The descriptive statistics of the constructs under the study.

Mean
Perceived Risk

Behavioural Intention
Attitude
Perceived Usefulness
Perceived Ease of Use

The descriptive statistics above measure the Mean and Standard 

the valid count of the sample study, and the maximum and minimum 

the arithmetic mean calculated for each construct, symbolizing each 
construct’s average score towards agreement and disagreement for 

The table values the mean score of the constructs above three except 

There is a good spread of the observations from the respondents for 

Table 4
Analysis of Multiple Regression to measure each construct of TAM on the 

Attitude of the tourist customers towards usage

Model

Unstandardized Standardized 

tB Beta
1

PEU
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social norms, perceived usefulness, perceived ease of Use, and 

of the customers towards technology acceptance by using the Devis 

of the value if it is greater and similar to the mean value of standard 

from 1 to 

Table 5
Simple Regression Analysis to measure the effect of P.R., PU, S.N. and PEU 

towards Attitude in technology usage

Model R R Square Adjusted R 
Square Estimate

1 a

a. 
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Table 6
Analysis of Multiple Regression to measure the Attitude of TAM on Behavioural 

Intention of the tourist customers towards usage.

Model
Unstandardized Standardized 

tB Beta

ATT

The table above demonstrates that the second level of the prediction 
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Table 7

Model R R Square Adjusted R 
Square Estimate Change

a

using technologies or digital apps while utilizing tourism-related 

Table 8
Present Usage of Online Traveller Tourism Websites/Apps.

Frequency Per cent

Usage of Technology
Yes

Total

have expressed that they are utilizing online platforms to avail 

3. 

It investigates different factors, systematically reviews the literature 
on people’s behaviours and attitudes using TAM across the sectors, 
and applies the same to understand individuals’ attitudes towards 

Perceived Usefulness, and exploring the customers’ perception based 
on the construct’s convenience, effectiveness, and availability of 
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ones in the society and their role in using and assisting in adopting 

impact on individuals adopting new technologies in Travel and 

using separate areas like fraud in using digital technologies and Risk 

change in the Attitude based on the four constructs used in the TAM 

The second level of TAM analysis attempts to understand Attitude’s 

Hence, from the study, we can conclude that hypothesis statements 
H1, H  H3, H and H5 

4. 

behavioural intentions towards Digital Technologies and Apps in 

reveals the digital divide in any other sector, the tourism sector also 
has no exception and witnesses the breach in acquiring the latest 

cannot deny the initiatives and infrastructural developments that 

study also emphasizes that though tourism and travel potentiality 
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in India is paramount and full of explorations encompassing a vast 
diversity of tourism products, the tourism sector as a structured 

though the vast majority have shown their ability and Motivation 

further substantiate the arguments, the study applies the technique of 

To elaborate logically, the sample data was collected using the snowball 
sampling technique and Google Forms, where most respondents are 
assumed to have some technical knowledge of digital technologies 

results, the study suggests that there is a lot more to bring about 
the availability of digital technologies, encouraging innovations 

digital technologies, the tourism ministry and private players in the 
industry should focus on awareness campaigns, the establishment of 

aversion towards technologies can be reduced by focusing on risk- 
and fraud-related issues, delivering prompt services, and promptly 

certainly requires guerrilla campaigns to sensitize the customers at 
the grassroots level to implement effective utilization and Acceptance 
of new technologies in the contemporary state of advancements 

References

Industrial 
marketing management, 35

managers’ perce International Journal on Strategic Innovative 
Marketing, 1



Atna-Journal of Tourism Studies

International Journal on Strategic Innovative 
Marketing, 1

The International Review of 
Retail, Distribution and Consumer Research, 30

Information 
systems and e-business management, 15

AGRIS on-line Papers in Economics and 
Informatics, 3

involvement in new service development: An examination 
Journal of product innovation 

management, 26

Winning at new products

MIS quarterly

Tourism management, 
33

Acta Sociologica, 36

behavior and perceived risk on tourist behavioral intention 
J Tour, 22



Bibliometric Analysis of Sustainable Practices

Frontiers 
in psychology, 12

Adoption of Digital Banking Services: A Technology Acceptance 
Journal of Management 

and Entrepreneurship (JME),

digital, social media, and mobile marketing: Research evolution 
Journal of 

marketing, 80

Exploring the moderation effects of the expected enjoyment of a 
Journal of Destination Marketing & 

Management, 12

International Review of 
Management and Marketing, 6

Journal of rural studies, 19

Marketing in travel and tourism

8th advances 
in hospitality and tourism marketing and management (ahtmm) 
conference

Asian Academy of Management 
Journal, 8

model for tele Die diffusion von innovationen in 
der telekommunikation



Atna-Journal of Tourism Studies

for economic growth and job creation: Regional and industry 
The global information technology report, 2013

World Journal of Science, Technology and Sustainable Development, 
15

Digital infrastructure: overcoming the Digital divide in China 

Indian Journal of 
Economics and Development, 5

Management science, 46

Social media and Networking: 
Concepts, methodologies, tools, and applications

Construction and empirical research on acceptance model of 
Industrial Management 

& Data Systems, 121


