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digital retail.

digital retail.

The Need for this Study 

T
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Statement of the Problem

the unique circumstances you mentioned create an even greater 
need

Objectives of the Study

This research attempts to ascertain the following: 

Research Methodology

Statistical Tools Used
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Limitations of the study

Review of Literature

Title: Abandonment Factors Affecting e-Commerce Transactions in 
Nigeria Oguntunde Toyin Oyeyipo Temitope Damilola Computer 
Science Department Ibadan, Nigeria. University of Ibadan, Ibadan, 
Nigeria (2012)

Tahir et al. (2016)

Suraj and Sutapa (2018)

Komal Rani et al. (2020)
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Title: “Understanding the role of trust in online shopping cart 
abandonment: An empirical investigation” - Authors: Wang, L., & 
Chen, Y. - Year: 2022 

abandonment: A systematic review” by Smith, J., & Jones, A. (2023) 

on online shopping cart abandonment: A longitudinal study” - 

cart abandonment and driving conversions.
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Title: “Exploring the impact of personalized recommendations on 

1. AMOS Structural Equation Model (SEM)

The amount that was spent on Purchase’s online Shop.

Recommended Value Value
P>0.20

0.995
0.930
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0.000

0.275
0.209

Hypothesis

Status.

Endogenous Estimate S.E. C.R. P

0.010 0.052 0.197
0.192

Age 0.440 0.559
Payment method
Payment method 0.041 1.377
Payment method Age 0.347 0.013

occupation and spending amount.

occupation and spending amount.

P-value 
greater than 0.200, you fail to reject the null 

hypothesis
strong enough evidence to conclude that there is a statistically 



Ushus – Journal of Business Management

H0: 
and spending amount on online purchases.

and spending amount on online purchases.

and spending amount on online purchases.

and spending amount on online purchases.

spending amount on online purchases and payment method.

amount on online purchases and payment method.

method of online Shopping

method of online Shopping
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age of respondents and the payment method of online shopping.

of respondents and the payment method of online shopping.

Factor Analysis

The factor analysis of cart abandonment reasons is explained in the 
table below.

KMO and Bartlett's Test

Sig.<0.002 0.000
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later

Rotated Component Matrixa

1 2 3 Variance Eigen value
0.940

Cart 7 0.912 2.059
Cart 2 1.210 13.444
Cart 9 0.055

0.070 0.779
Cart 4 0.904
Cart 3 1.075 11.943
Cart 5
Cart 1 .953 52.113
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Analysis. 

a

a. Rotation converged in 4 iterations.

This table Factors are mentioned as cart for convenient of 
research work

 Factor 1:

Factor 2:

category or choice.

Factor 3:

Other factors:

T test

to purchase online

Paired Samples Test

Paired Variation t

Std. 

tion

Std. 
Error 

Variation
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Pair 
1

Product 
category

2.31255 149 0.000

Pair 
2

uency

2.029 149 0.044

Pair 
3 tional 

Status 

to use 

2.59333 149 0.000

H0: 
product category purchased online.

H1: 
purchased online.

Pair 1:

H0: 
in online purchases.

H1: 
purchases.

Pair 2:

Ho: 
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H1: 
on the frequency of using websites for online purchases.

 This pair compares “Occupational Status” and “often to use 

choosing website for online purchases.

Conclusion

In addition, our investigation into the behavior of online shoppers has 

preferences of their target audience by identifying these impacts.

research.
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