
17

Analysis of Impact of Digital Financial 
Services among College Students on 
Financial Literacy 

†

Abstract

Keywords:

Introduction

com
† 

Ushus-Journal of Business Management
2024, Vol. 23, No. 2, 17-24



Ushus – Journal of Business Management

and any other digital system are all considered digital channels in the 

literacy. 

Sampling Design

1. 



19

129 
respondents 
Random Sampling Method

S. 
No.

Colleges Name
No. of 

Students
Percentage 

(1%)
No. of 

Samples

1. 2100 21 21

2. 3319 33.19 33

3. AJ College

4.

5 2309 23.09 23

129

Mostly used Digital Financial Services

Table 1.1

Mostly Used Digital Financial Services

S. 
No.

Services
No. of 

Respondents
Percentage

1.

2.
3. 4
4. 19
5. 2

0
129



20

Ushus – Journal of Business Management

the most.

Preferred App to make any Online Payment

1.2.

Table 1.2

Preferred App to make any Online Payment

S. No. Applications No. of Respondents Percentage

1. 79
2. Paytm
3. 0
4. 3
5. PhonePe 17

2
129
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Preferred Type of Transaction

Table 1.3

Preferred Type of Transaction

S. No. Transaction No. of Respondents Percentage

1.

2. 27

3. 27

4. 15

129

Frequency of Paying College Fees

Frequency of Paying College Fees

S. No. Usage No. of Respondents Percentage
1.
2. Sometimes
3. Never 9

129
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Literacy Level of Digital Financial Services (DFS)

Table 1.5

Literacy Level of Digital Financial Services (DFS)

Digital Financial 
Services

HA A M LA UA Total

75 39 13 1 1 129

59 55 12 2 1 129

31 47 41 7 3 129

53 30 13 5 129

41 34 27 19 129

34 41 35 12 7 129

40 47 29 11 2 129

45 40 30 10 4 129

52 22 9 129
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Digital Financial 
Services

HA A M LA UA Total

47 43 9 4 129

Conclusion
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